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ASA—The World’s Largest Staffi ng Association

new staffi ng fi rms 
joined ASA in 2014

400
nearly 

Your Single Source. No other 
organization in the world has the 
staffi ng industry reach ASA delivers.

Whether you’d like to advertise, exhibit, 
or sponsor, ASA has numerous and a 
mix of diverse marketing opportunities 
available to help you reach the grow-
ing staffi ng, recruiting, and workforce 
solutions industry. From reinforcing your 
market presence and messaging as an 
industry leader to establishing name 
visibility and brand recognition, or 
tailoring targeted timely promotions, 
ASA offers all the marketing tools you 
need to reach your audience.

Here’s what staffi ng professionals 
are saying about ASA:
 
“It is wonderful to have access to the 
infi nite knowledge and resources avail-
able through the American Staffi ng 
Association. I can always depend on 
ASA to provide the best in our industry.”
 
“ASA is a necessary resource for in-
formation and education in the staffi ng 
industry. I have learned so much about 
the industry through the association’s 
website and webinars, and by attending 
Staffi ng World.”
 
“If you are in staffi ng, you should be a 
part of ASA.”
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ASA—The World’s Largest Staffing Association 1,700+

17,000+
member companies

offices

Individual reach:

With sales of 

$130 billion  
in 2014, the U.S. staffing 
industry is larger than  
U.S. movie industry  
box office sales.

a pass-along rate of 6.1  

impressions per day

33,000+

201,000+

Distribution list for  
Staffing Today (daily newsletter) 

Director/
Manager

30%

Vice
President

20%

19%
Other

16%
President/

CEO

15%

Owner/
Operator

Profile of Staffing World attendees
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Staffi ng Today  Newsletter

Staffi ng Today Daily Newsletter
Staffi ng Today—a daily newsletter that reaches more than 33,000 industry 
professionals—is the No. 1 source for industry news. It is the largest-circulation 
publication in the staffi ng industry, reaching a broad audience that goes beyond 
ASA members. 

Readers confi rm that Staffi ng Today is a must-read publication because it 
delivers targeted content; it’s not just a clip service. This daily newsletter also 
delivers exclusive ASA data and legal analysis—another reason readers con-
sider this a must-read publication. Staffi ng Today also includes content about 
the association’s most current professional resources, educational events, and 
important reminders. 

Advertising in Staffi ng Today puts your products or services in front of a 
qualifi ed targeted audience each business morning. Rates are affordable for 
high-visibility ad space. Choose your company’s best fi t for ad frequency and 
placement. Increase your company’s visibility and market share by securing 
your ad space today. For details, see the Staffi ng Today Advertising Insertion 
Order Form. Go to americanstaffi ng.net/advertisingandexhibiting.

Sta�ng Today is more
valuable than competitor

62% 35%

3%

Both are of equal value

Competitor’s daily news

More Industry Professionals Value Staffi ng Today
Staffi ng Today, ASA’s daily newsletter, dominates the staffi ng industry. Nearly two thirds of staffi ng 
professional readers said they value Staffi ng Today more than a competing daily newsletter.
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Staffi ng Success 
The association’s fl agship magazine, Staffi ng Success, 
continues to excel year-in and year-out. Winning numerous 
prestigious awards in recent years, including:
• 2015 APEX Award for Financial Writing
• 2014 APEX General Excellence for Print Magazines
• 2014 Award for Magazine News Section: Staffi ng Currents
• 2013 APEX Award for Department: The Law and You
With insightful articles, quality reporting, and reliable industry 
analysis, readers can’t stop raving about the valuable content 
Staffi ng Success never fails to deliver. 

Staffi ng Success is read by the decision makers in all sectors 
of the staffi ng industry and readers range from offi cers of 
multinational corporations and owners of independent fi rms to 
executive recruiters and branch managers. Members highly val-
ue the magazine’s educational content as well as its legal and 
economic news, operational strategies, and in-depth articles on 
trends and issues important to the industry.

For details, see the ASA Print Advertising Insertion Order 
Form. Go to americanstaffi ng.net/advertisingandexhibiting.

Staffi ng Success Magazine

ASA Publications Rank Highest in 
Importance Across the Industry

  84%

  75%

  69%

  67%

  59%

  59%

  59%

  56%

  54%

Staffi ng Today daily newsletter

Staffi ng Law digest

Staffi ng Success magazine

SIA Daily News

Recruiter

SI Review magazine

Workforce Management

Sales & Recruiter Metrics Report

Talent Management
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Staffing Law digest is a critical resource for 
staffing professionals who must stay on top 
of legal issues in order to secure their future 
growth and success. It collects in one place 
the latest national and state news, court and 
agency actions, and other legal headlines. 
Much more than just a brief for legal pro-
fessionals, Staffing Law digest has become 
a must-read publication for the entire staff-
ing industry and a valuable benefit for ASA 
members.

Staffing Law digest print advertisers also 
appear in the digital edition at no additional 
charge—making your print dollars go a long 
way toward capturing online leads. Read by 
the same decision makers as Staffing Success 
magazine, Staffing Law digest offers suppliers 
an additional focused messaging vehicle to 
reach an engaged audience.

For details, see the ASA Print Advertising 
Insertion Order Form. Go to americanstaffing.
net/advertisingandexhibiting.

Staffing Law  Digest

ASA Publications Are the Most 
Frequently Read in the Industry

26%   97%

48% 47%   95%

54% 35%   89%

54% 28%   82%

37% 43%   80%

29% 47%   76%

20% 48%   68%

25% 42%   67%

20% 43%   64%

Staffing Today daily newsletter

Staffing Success magazine

Staffing Law digest

SIA Daily News

SI Review magazine

Workforce Management

Talent Management

Recruiter

Sales & Recruiter Metrics Report

READ REGULARLY READ SOMETIMES

71%
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ASA Marketplace 

As the only comprehensive suppliers guide in the  
staffing, recruiting, and workforce solutions industry, 
ASAmarketplace.net offers a one-stop shop directory of 
products and services that helps executives find  
solutions for their organization’s needs. It features an 
intuitive and searchable database of industry suppliers 
that leads decision makers directly to your firm. 

Plus, staffing and recruiting professionals turn to the 
ASA Marketplace for the latest supplier news, press releases, and feature  
articles. Visit ASAmarketplace.net.

Targeted Affordable User-Friendly

Whatever your marketing plan and strategy—whether it focuses on a specific product or service or it is 
a broader strategy focused on name recognition and visibility—ASA Marketplace has the right solution 
for your company. For details, see the ASA Marketplace Listing Order Form. Go to americanstaffing.net/
advertisingandexhibiting.

The ASA Marketplace is:

ASA Marketplace has been 
created specifically for qual-
ified buyers of your products 
and services. Enhancing your 
presence, ensures that your 
company’s message is deliv-
ered directly to your target.

Interact with your 
market. ASA Market-
place gives you access 
at unbeatable prices. 
Communicate directly 
with your clients.

The layout and functionality 
of the directory has been 
designed as a dynamic and 
efficient resource for users, 
to maximize visibility for your 
campaign.
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Staffing World® Convention & Expo

88%

67%

58%

100%

63%

50%

93%

Nearly nine out of 10 exhibitors  
are very likely to  

exhibit again in the future. 

Two-thirds are  
very likely to recommend 

 exhibiting to others.

Nearly six out of 10 exhibitors 
have exhibited at least four 

times; six or more times 44%.

All attendees visit the 
expo hall—and more than 
three-quarters (78%) visit  
four or more times.

Nine out of 10 influence  
purchasing decisions; nearly 
four out of 10 (39%) have the 
final say.

Six out of 10 have been in the 
staffing industry more than 10 
years—only 9% have been in the 
industry less than three years.

Half are senior executives,  
with titles ranging from vice 
president to owner.

EXHIBITORS

ATTENDEES
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View the expo floor plan. Visit americanstaffing.net, 
click on Industry Suppliers, then Exhibit. Choose your 
prefered locations among the few remaining vacancies.

Fax your completed contract with booth location and 
payment to 703-253-2053.

Staffing World 2015 Details

Rates* 10’ x 10’ 10’ x 20’ 10’ x 30’ 20’ x 20’
Member $4,163   $8,142 $11,620 $26,880
Nonmember $6,244 $12,212 $17,431 $40,319

Staffing World 2015 in Nashville, TN

ASA invites you to exhibit at Staffing World, the world’s 
largest convention and expo for industry professionals. 
Building off a highly successful convention and expo last 
year, ASA is sure to once again bring together qualified  
attendee decision makers and cutting-edge staffing  
products and services to help the industry excel.

Anyone who is anyone with products and services in the 
staffing, recruiting, and workforce solutions industry, will 
be exhibiting or sponsoring at Staffing World!

Act quickly and experience what repeat exhibitors and 
advertisers have long known—a presence at Staffing 
World delivers measurable, tangible, and concrete ROI. 

Exhibit space for 
Staffing World 2015 
in Nashville, TN, will 
sell out soon! 

So don’t delay. Book today!

Corner Booth Fees: Members add $585 per corner; nonmem-
bers add $800 each. Corner booth will be assigned and billed 
if inline space is not available.

* To qualify for member rate, company must be an associate 
member in good standing with ASA in 2015. Associate  
membership annual fee is $575.

Three Easy Ways to Reserve Your Booth

Complete the Staffing World 2015 Exhibit Space 
Order Form. Go to americanstaffing.net/ 
advertisingandexhibiting to confirm booth
availability, and then either mail or fax the  
application to ASA per the form’s instructions.

1 2
3
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Informational Updates
The exhibitor services manual will be distributed in  
August. It will include information on the hotel, as well 
as all necessary order forms and information on the  
rules and regulations of exhibiting. You can also visit  
staffingworld.net to link to the official decorator for the 
necessary order forms, logistics information, and more.

EXHIBITOR MOVE-IN

Tuesday, Oct. 27  8 a.m.–4:30 p.m.

EXPO HOURS

Tuesday, Oct. 27 

Expo Welcome Reception 5–7 p.m.

Wednesday, Oct. 28  11 a.m.–7 p.m

Thursday, Oct. 29  10:30 a.m.–3 p.m.

Exhibitor Move-Out

Thursday, Oct. 29  3–8 p.m.

Registration Hours

Tuesday, Oct. 27  8 a.m.–7:30 p.m.

Wednesday, Oct. 28  8 a.m.–5:30 p.m.

Thursday, Oct. 29 8 a.m.–5 p.m.

Staffing World schedule may be subject to change.

Deliverables:

Schedule

Registrations
 Two complimentary exhibitor registrations per 10’ x 10’ booth

Early Promotion
 Free listing in the Advance Program if the contract is received 
by June 15

Access
Admission to general sessions and workshops (excluding 
invitation-only or separately ticketed events) provided that your 
booth is staffed during expo hours

Traffic-Building
Free organization listing and product and service listings in the 
Final Program; organization listing includes contact information 
plus a 50-word description if received by July 15

Details
Complimentary listing in the September–October issue of  
Staffing Success  if the contract is received by June 15

Prospects
 An attendee preshow or post-show mailing list

Lounge
Access to the Exhibitor Lounge with complimentary food and 
beverages

Co-Branding
 Use of the ASA and Staffing World logos, with ASA prior ap-
proval, to promote your company’s presence at the convention

Comfort
Aisle signs and aisle carpeting

Follow Up
Access to rent lead retrieval service to track your booth’s 
visitors

Security
Expo hall security guards (not booth-specific)

Infrastructure
A standard 8’ high back drape, 3’ high side rails, and 44” x 7” 
identification sign

Exhibiting: Staffing World® 2015



9

Great Options at Staffing World® 2015

Staffing World Advance Program—
Print and Digital
The Advance Program is the best way to reach poten-
tial attendees and all ASA members. This essential 
guide highlights key attractions at the convention and 
outlines special events, schedule, and registration in-
formation. The piece is sent to the biggest and best list 
of staffing professionals in the industry, including all 
ASA members, regardless of whether they can attend. 
The digital edition of the Advance Program is highly 
trafficked in the weeks leading up to Staffing World.  
For details, see the forms online.

Staffing World Final Program
Winner of the Association Media & Publishing 2014 Gold 
Excel Award, the Final Program is an extensive guide 
referenced by all attendees. This take-home piece allows 
your message to stay with attendees long after they 
leave the convention. It delivers maximum exposure to 
exhibitors and their products and lets staffing profession-
als know who came to Staffing World 2015. Attendees 
refer to the Final Program throughout the convention to 
identify exhibitors, names, contact information, location 
and event descriptions, schedules, and more. For details, 
see the forms online.

Upgraded Listing
Want to get into the game with the big players, but 
don’t have the budget? ASA has smart, diverse, and 
affordable options that help your company stand out 
and get noticed. Upgrade your company’s listing in the 
Final Program to call out and highlight your company’s 
important information or product specific details. Include 
your company’s timely news release in the Staffing 
World Advance Program’s digital edition. Plus, incorpo-
rate custom buttons, rich media, interactive modules, 
and much more. For details, see the forms online.

Targeted Banner Visibility
The Staffing World website draws thousands of visitors 
each month as attendees register for the convention, 
check out exhibiting companies, and much more. Plus 
strong web traffic continues long after the convention is 
over because participants follow up on session handouts, 
download event photos, check on exhibitor details  
following their on-site conversations, and start planning 
for 2016. A banner ad on the Staffing World website is an 
effective way to gain maximum exposure, increase name 
visibility, and maximize brand recognition. Plus, these 
website banners stay active during and after the show—
through Dec. 31, 2015. For details, see the forms online.

ASA IS DEDICATED to making exhibiting easy and productive.  
In addition to being part of Staffing World 2015,take advantage of special visibility builders,  
including advertising in both the Advance and Final programs, enhanced branding, and online  
banner visibility. Learn more at americanstaffing.net/advertisingandexhibiting.
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 SELECT LEVEL (Under $10,000)
(Also Includes all SELECT Benefi ts listed on page 
13.) 

Convention Bag 
Literature Insert 
Only one left! 
$3,600—Production not included. Limit one per 
organization.
Insert your organization’s postcard or 
promotional piece into the convention bag 
handed to each attendee at registration. 
This opportunity is limited to three total 
sponsorship inserts.

Convention Bag 
Notepad Insert  
$3,600—Production not included. 
Insert a notepad inscribed with your organi-
zation’s name, logo, and information into the 
convention bag for all attendees to use.

Convention Bag Pen Insert 
$3,600—Production not included.
Insert a pen inscribed with your organiza-
tion’s name, logo, and information into the 
convention bag for all attendees to use.

Hotel Room Drop 
$3,600 per day (only 2 left)—Production 
and hotel charges not included. SOLD
Extend your organization’s marketing reach 
by having a promotional item or piece of 
literature delivered directly to the doors of 
all conference attendees staying at the con-
ference hotel. This item can greet attend-
ees, share your organization’s message, and 
list your logo and booth number.

Aisle Sign  
$4,100 per aisle 
Select Available!  TWO SOLD
Draw extra attention and visibility to 
your booth by sponsoring your aisle. Your 
organization’s name and copy will be hung 
on a banner below the aisle sign. Only one 
banner per aisle and only one organization 
can sponsor each aisle.

Television Access in 
Host Hotel 
$5,400—Production not included. 
Reach attendees staying in the offi cial 
Staffi ng World 2015 hotel by playing your 
promotional video throughout the conven-
tion on the in-house hotel televisions. This 
sponsorship ensures that your message will 
be heard around the clock. ASA will grant 
permission to the hotel for this service. 
Any video production cost or hotel fees are 
incurred by the sponsor. ASA does not offer 
for properties outside the offi cial Staffi ng 
World 2015 hotel.

Hotel Welcome Letter 
$6,100 
Be the fi rst company to greet attendees! 
Every attendee will receive an offi cial wel-
come letter sponsored by you. It will feature 
must-have information for attendees, 
including registration instructions, registra-
tion desk hours, expo hall hours, and much 
more—along with a personalized message 
from your company.

Show ASA members and Staffi ng World 
attendees that you support the industry. 

Enhance your participation and increase your 
visibility by sponsoring Staffi ng World 2015—

Staffi ng World®  2015 Sponsorships

the world’s largest gathering 
of industry professionals.
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Final Program Bellyband 
 $7,200 SOLD
Draw attention to your organization by 
sponsoring the bellyband wrapping the 
Staffi ng World 2015 Final Program. The 
bellyband raises awareness about your 
organization by including its name, copy, 
logo, and booth number.

Refreshment Breaks 
$7,500
Be the exclusive host of the refreshment 
breaks in the expo hall.
•  Sponsor name and logo on all area 

signage
•  Space to leave brochures or small 

tokens for attendees
•  Sponsor representative may greet and 

network with attendees

Digital Signage 
$8,800
 Digital signage at entrances to workshop 
rooms provides an excellent opportunity to 
deliver promotional messages to attendees. 
Screens mounted outside each workshop 
room will post important information 
throughout the convention. Customize a 
message that encourages attendees to 
visit your booth or website, or announce a 
special offer.
•  Sponsor’s copy on all digital signage
•  Customize for each day

Print-on-Demand Station 
$9,500 
ASA will provide a Print-on-Demand 
Station in a high-traffic area outside 
the expo hall where attendees can print 
workshop handouts, attendee rosters, 
emails, or other documents as might be 
needed. This opportunity offers signifi-
cant exposure, including
•  Sponsor’s name and logo at station
•  Sponsor’s screen saver image upload-

ed on computer monitors
•  Sponsor’s name and logo on direction-

al signage to station

Water Service 
$9,800 
Keep your brand front and center by spon-
soring the water service stations located in 
multiple areas throughout the ASA space— 
including, but not limited to, in the regis-
tration area, outside the workshop rooms, 
at the general session entrance, in the 
expo hall, etc. Your logo will be recognized 
at each station, on the cups, and per your 
choice, you can also include a custom water 
bottle in each convention bag. (Production 
not included.) This way attendees can fi ll up 
when they want with your branded bottle, 
at your branded water station, and bring 
your brand back home with them.

 SIGNATURE LEVEL ($10,000-$15,000)
(Also Includes all SIGNATURE Benefi ts listed on 
page 13.) 

Welcome Mixer Event 
$10,000
Be one of the first to greet the new 
attendees to Staffing World. This event 
is also attended by ASA leadership.
•  Sponsor name and logo on all 

event-related signage, invitations, and 
promotional materials

•  Sponsor representative may meet 
and greet guests at the entrance and 
network with guests during the event

•  Sponsor may give guests a small token

NEW! Chill Chats 
$10,000 
Chill Chats are informal discussions sched-
uled as ad hoc 15-minute gatherings during 
breaks in the expo hall to provide attendees 
opportunities for unstructured learning and 
networking. Topics are predetermined, but 
the discussions will proceed organically 
without facilitation.
•  Sponsor’s name and logo on signage and 

promotional material about the chats
•  Sponsor representative may greet attend-

ees at chat locations.

NEW! Idea Labs 
$12,500
Idea Labs are 30-minute mini-workshops 
that will be held during breaks in the expo 
hall. Designed to accommodate attendees 
who prefer to engage in shorter sessions 
and smaller settings, Idea Labs will feature 
narrower topics in areas designed for up to 
30 learners.
•  Sponsor’s name and logo on signage and 

promotional material about the labs
•  Sponsor representative may greet attend-

ees at lab entrances
•  Sponsor recognized by session speaker 

and displayed on session presentation 
slides

Hand Sanitizer Stations 
$12,500
 When traveling on business, most pro-
fessionals appreciate any help in avoiding 
germs and illness. Help protect the well-
being of Staffi ng World attendees by 
placing your company’s brand on the high-
visibility and frequently used hand sanitizer 
stations located throughout the show.

NEW! Instant Poll   
$13,000 
Instant polls take place in real time during 
general sessions and select workshops. 
Speakers engage attendees during presen-
tations, asking the audience poll questions 
that are answered via smartphone text 
messaging or a dedicated website. Audienc-
es love the interaction.
•  Sponsor’s name and logo displayed with 

poll questions
•  Sponsor recognized by session speaker
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Pocket Program 
$13,500 SOLD
Distributed to all attendees upon registering 
and available at the fl oor plan kiosk promi-
nently located near the expo main entrance, 
the Pocket Program includes workshop 
information, convention schedule, expo 
fl oor plan, meeting room information, and 
other details in a compact and user-friendly 
design.
•  Sponsor’s ad copy incorporated into the 

Pocket Program design
•  Sponsor’s booth highlighted on the fl oor 

plan in the Pocket Program to draw extra 
attention to its location

•  Sponsor’s name and logo incorporated 
into the fl oor plan kiosk at expo entrance

VOICE Awards 
$13,500 SOLD
As the ASA Staffi ng VOICE Awards winners 
are prominently displayed at the convention, 
it is the ideal showcase to complement your 
presence and exposure at Staffi ng World. 
The competition honors the vision, original-
ity, innovation, creativity, and effectiveness 
(VOICE) of marketing, advertising, multime-
dia, and public relations campaigns in the 
staffi ng industry. 
•  Sponsor’s name and logo on all related 

signage
•  Sponsor’s name and logo incorporated 

into kiosk display
•  Sponsor may distribute literature or 

collateral at kiosk display

Registration Area 
$15,000 SOLD
Sponsor the Registration Area where all 
attendees must check in. In addition to a 
small display area.
•  Sponsor’s name and logo included in 

prominent signage in the registration area
•  Sponsor’s name and logo incorporated 

into the design of the registration desks 
and decor

NEW! Wi-Fi Everywhere  
$15,000
Digitally connect with attendees by pro-
viding free Wi-Fi in the convention center 
general sessions, workshops, expo hall, 
and Staffi ng World common areas. Help 
attendees download session presentations, 
keep up with email, tweet comments—and 
browse your website.
•  Sponsor’s name and logo on signage and 

promotional material about Wi-Fi access
•  Sponsor name and logo on Wi-Fi log-in 

page
•  Option to add squeeze page featuring 

sponsor content or advertisement

  PREMIER LEVEL (Over $15,000)
(Also Includes all PREMIER Benefi ts listed on 
page 13.) 

Management Mindshare 
$15,100 SOLD
These topical roundtables feature numerous 
simultaneous small-group discussions at 
tables arranged in a large room. At this pop-
ular session, staffi ng professionals explore 
common business issues and share practical 
solutions in a peer-to-peer format for three 
rounds of 30 minutes each. 
•  Sponsor’s name and logo on signage and 

promotional material about the roundta-
bles

•  Sponsor representative may greet attend-
ees at room entrance

•  Sponsor recognized by session moderator 
and displayed on session title slide

•  Sponsor may present attendees with 
token gift

ASA Leadership Hall 
of Fame Award 
$15,500 SOLD
As the 2015 inductee is announced during 
the opening general session, sponsoring 
the ASA Leadership Hall of Fame Award 
is a perfect opportunity to gain visibility 

from the onset of the convention. The ASA 
Leadership Hall of Fame Award recognizes 
outstanding individual contributions made 
through dedicated service to ASA and the 
staffi ng industry. All inductees are also rec-
ognized in a kiosk display near the general 
session hall.
•  Sponsor’s name and logo on all related 

signage
•  Sponsor’s name and logo incorporated 

into kiosk display
•  Sponsor may distribute literature or 

collateral at kiosk display

Chairman’s Lounge 
$16,500 SOLD
While available to, and limited to, only 
select invited guests, the sponsor is guar-
anteed exclusive access to the who’s who 
in the staffi ng industry. Chairman’s Lounge 
sponsorship assures name recognition with 
key executives and allows you to directly 
mingle with your target market while they 
are relaxed, and with no competition.
•  Sponsor’s name and logo on all related 

signage
•  Sponsor’s name and logo incorporated 

into workstation screensavers and back-
ground wallpaper, with browser set to 
sponsor’s website

•  Sponsor’s VIP clients may be admitted 
with ASA approval

•  Sponsor may distribute literature or 
promotional material

•  Customized napkins, etc.

Badge Lanyards 
$16,500 SOLD
Your organization’s name and logo appear 
exclusively on the offi cial Staffi ng World 
2015 name badge lanyards worn by 
convention attendees.

Staffi ng World® 2015 Sponsorships
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SIGNATURE LEVEL  
($10,000-$15,000)

SELECT LEVEL  
(Under $10,000)

Enjoy These Benefits of Sponsorship

PREMIER LEVEL  
(Over $15,000)
n  Management Mindshare— 

$15,100 SOLD
n  ASA Leadership Hall of Fame 

Award—$15,500 SOLD
n Chairman’s Lounge—$16,500 SOLD
n Badge Lanyards—$16,500 SOLD
n Wall of Ideas—$16,500 SOLD
n Staffing World Mobile App—$17,500
n Internet Lounges—$17,500 SOLD
n Expo Welcome Reception—$23,000
n Networking Lunch—$23,000
n Charging Stations—$26,500
n  General Session Keynotes— 

$30,000 SOLD
n Convention Bag—$35,000 SOLD
n  Industry Leader Event— 

$45,000 SOLD
n Grand Finale—$75,000 SOLD

n Welcome Mixer—$10,000
n Chill Chats—$10,000
n Idea Labs—$12,500
n Hand Sanitizer Stations—$12,500
n Instant Poll—$13,000
n Pocket Program—$13,500 SOLD
n  ASA Staffing VOICE Awards— 

$13,500 SOLD
n Registration Area—$15,000 SOLD
n Wi-Fi Everywhere—$15,000

n Convention Bag Insert—$3,500
n  Convention Bag Notepad  

Insert—$3,600
n Convention Bag Pen Insert—$3,600
n Hotel Room Drop—$3,600
n Aisle Sign—$4,100 
n  Television Access in Host  

Hotel—$5,400
n Hotel Welcome Letter—$6,100
n  Final Program Bellyband— 

$7,200 SOLD
n Refreshment Breaks—$7,500 
n Digital Signage—$8,800
n  Print-on-Demand Station—$9,500
n  Water Service—$9,800

Note: Select, Signature, and Premier packages are not cumulative. Specific sponsorship benefits and fees may be subject to change and are detailed in a separate 
agreement; some benefits require additional forms. Benefits fulfillment subject to applicable deadlines.

Full-page ad in the  
Advance and Final Programs

Three exhibitor registrations

Select bundle on ASA  
online suppliers directory

Half-page ad in  
Advance and Final Programs

Two exhibitor registrations

Upgraded bundle on  
ASA online suppliers directory

Logo recognition in  
board of directors briefing book

Logo recognition in  
Advance and Final Programs

Recognition in material  
related to sponsorship

Text recognition in Final Program
Recognition on  

Staffing World website
Preshow and post-  
show mailing lists

Recognition in Staffing Success 
and Staffing Today

Two invitations to  
chairman’s reception
Take One distribution

Daily mobile app “Buzz”
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Wall of Ideas 
$16,500  SOLD
Your organization’s name and logo can greet 
convention participants as they write down 
their ideas, comments, and insights on the 
2015 Wall of Ideas. Topics include workshop 
proposal ideas for 2015, what topics and 
themes attendees like best, and sugges-
tions to improve the convention.
•  Sponsor’s name and logo on all materials 

and signage related to the Wall of Ideas
•  Acknowledgement as sponsor on all Wall 

of Ideas boards
•  Sponsor may distribute promotional 

literature

NEW! Staffi ng World 
Mobile App 
$17,500
The popular Staffi ng World Mobile App 
can now be sponsored, beginning in 2015. 
The mobile app offers a diverse range of 
branding opportunities in front of tech-savvy 
staffi ng professionals—even before they 
arrive at the convention. Smartphone users 
will download the convention app before 
they arrive to peruse the convention events, 
create their own schedule, check out the 
exhibitors, view presenter bios, etc. There 
are few sponsorship options that have the 
reach and visibility—before, during, and 
after Staffi ng World— than the mobile app.

Internet Lounges 
$17,500 SOLD
Sponsor strategically located internet 
lounges. With two locations inside the expo 
hall, the sponsor is guaranteed constant and 
consistent exposure. Attendees will take a 
break to check their email, browse the web, 
and catch up on work. 
•  Sponsor may distribute literature in both 

lounges
•  Customized hanging banner above the 

lounges

•  Sponsor’s name and logo incorporated 
into log-in page

•  Sponsor’s name and logo incorporated 
into the screen savers and wallpaper of 
each workstation and browser will be set 
to open to sponsor’s website

•  Workstations can be loaded with sponsor 
demo and marketing material as well.

Expo Welcome Reception 
$23,000
Attendees will enter the expo immediately 
following the opening general session. The 
combination of complimentary cocktails and 
a light buffet—and attendees’ excitement 
about visiting the expo for the fi rst time—
guarantees maximum traffi c with no other 
program competition.
•  Sponsor’s marks on all event related 

signage, invitations, and promotional 
material about the event

•  Sponsor can distribute giveaways at 
numerous locations—outside of its booth

•  Public address promotional announce-
ments encouraging attendees to visit 
sponsor’s booth

•  Customized branding on serving materials

Networking Lunch  
$23,000
Staffi ng World attendees and exhibitors 
have the opportunity to talk business, net-
work, and just enjoy each other’s company 
over a hot meal. Starting at 2 p.m., head 
over to the expo hall for dessert and coffee.
•  Sponsor’s marks on all event related 

signage, invitations, and promotional 
material about the event

•  Sponsor can distribute giveaway at nu-
merous locations—outside of its booth

•  Public address promotional announce-
ments encouraging attendees to visit 
sponsor’s booth

•  Customized branding on serving materials

Charging Stations 
$26,500 
Call attention to your organization’s 
convention participation by sponsoring the 
Charging Stations located in highly traf-
fi cked and strategic areas of the convention 
and expo. Attendees will be able to use the 
power outlets at these stations to charge 
their smartphones, laptops, or other devices 
when and where it’s convienient for them.
•  Sponsor’s name and logo on all related 

signage
•  Sponsor may distribute literature or 

collateral at charging stations
•  Sponsor’s name and logo incorporated 

into station designs

General Session Keynotes 
Three opportunities!
$30,000 SOLD
Reach a captive audience and champion 
your brand in front of attendees at one 
of three general sessions.
•  Sponsor name and logo on all related 

signage and promotional materials
•  Sponsor recognized by ASA chief exec-

utive during keynote introduction

Convention Bag 
$35,000 SOLD
Production included; two-color imprint. 
Your organization’s name and logo can 
appear exclusively on one side of the 
official Staffing World 2015 convention 
bags distributed to all attendees and 
exhibitors when they register.

Staffi ng World®  2015 Sponsorships



Industry Leader Event 
(By invitation only) 
$45,000 SOLD
The industry leader event is a special 
evening of fine dining and entertain-
ment for Staffing PAC contributors. This 
invitation only event is attended by 
ASA leaders and a “who’s who” of the 
staffing industry.
•  Sponsor’s name and logo on all related 

signage, invitations, and promotional 
materials

•  Sponsor’s representative may meet and 
greet guests at door and network with 
guests during reception

•  Sponsor may present guests a small 
token

•  Sponsor acknowledged and thanked for 
support by ASA president and CEO

Grand Finale 
Two co-sponsors 
$75,000 SOLD
The Grand Finale is the signature party 
of the convention.
•  Sponsor name and logo on all related 

signage, invitations, and promotional 
materials

•  Sponsor representative can meet and 
greet guests at door and network with 
guests during finale

•  Sponsor can give guests a token gift
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In addition to the above samples, please visit americanstaffing.net/advertisingandexhibiting  
to check out the many options available.

Staffing World®  Banner Sponsorships

These prominent banner sponsorships are practically priced and guaranteed to deliver  
maximum visibility in high-traffic common areas at Staffing World 2015. Use these sponsorship 
options to reinforce your brand identity, market presence, and ad messaging.

In addition to creating billboard impressions, banner sponsorships enjoy Staffing World 
Select Level benefits (see page 13), including 

n  Recognition in the Staffing World Final Program
n Recognition through ASA and Staffing World web pages
n  Acknowledgment in the association’s flagship magazine, Staffing 

Success, and in Staffing Today, the association’s daily newsletter
n  Both the pre- and post-show mailing lists

Here are just a few options:

Welcome Banner

Stairs Floor Clings

Registration Banners



Kim Kelemen 
703-253-1169 
kkelemen@americanstaffing.net

Sarah Albritton
703-253-2042
salbritton@americanstaffing.net

Antoinette Dixon 
703-253-1142 
adixon@americanstaffing.net

» »

»

For more information, please contact
the ASA Corporate Alliances Team:

277 S. Washington St., Suite 200
Alexandria, VA 22314

703-253-2020
americanstaffing.net

n  Staffing World® 2015 Exhibit  
Space Order Form

n  Staffing Today Advertising Insertion  
Order Form

n  ASA Print Advertising Insertion 
Order Form

n  Exhibitor Listing Upgrade 
Order Form

n  Take One Service Order Form
n  ASA Marketplace Listing  

Order Form
n  ASA Central Advertising Order Form
n  Staffing World Website Banner 

Advertising Order Form

FIND THESE
FORMS
ONLINE

americanstaffing.net/ 
advertisingandexhibiting



Ever!

for the

BIGGEST
STAFFING
INDUSTRY
CELEBRATION

MARK YOUR CALENDAR

STAFFING WORLD 2016  •  SAN DIEGO  •  Oct. 25–27

Staffi ng World® 2016 marks the 
50th anniversary of the American 
Staffi ng Association. Make sure 
you and your company are part of 
this history-making event!


